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On one hand, they (communication systems)
make for stability, since they always tend
to portray the values and beliefs of the
society ‘in which they operate... On the

other hand, communication systems also
bring about change, since they are one means
by which the- existing is challenged. Thus
‘on the one hand, they tend fo maintain

status quo and . the -other to .disrupt it.

(p. 19)
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... People blend the media to their needs>

more readily than the media overpower

them ; that the media are at least as much

agents of diversion and entertainment as

of information and influence ‘oo theﬁ selec

tion of media and content, and the

uses to which they are put, are consie

derably influenced by social role and

peycholegical predisposition, (pp. 164—165)
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What media do to an audience may not
be as reievant as what audiences do to the
. bR
media, (p.S)
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A message has instrumental utility for the
reciever when it provides him with a helpful
input for responding to everyday environment
stimule or for defending personal dispositions. k
He may need information to keep abreast
of government actions, to guide his consumer
decision making, or to reinforce his political
preference. This type-of information needs
generate intrinsic motivation to seek messages

from mass media source (p. 205).
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Wag Gurvitch (1974)

First, it assumes that uses of the media

depend upon the sociological milieu of the
audience. The structure of groups and con-
texts in which thcr audience is- situated.
Second, uses and grati‘fications rescarch rests
upon the psychological principle that human
perception is not a passive iegistéring process
but an -active organizing and strfucturing
process.  Thus, 'Gratifficaﬁon sought by the
audience are assumed (o result from active
psychological processes of constructing lines
of action. (p.227)
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. in describing and explainihg’ the cons
umption and uses of mass media, emphasis is
placed on the recei\’ef, his needs, expectations,
and relations to his environment. Consumption
is seen as an activity satisfying certain needs.
To expose oneself to the media is a form of

adjustment to one’s situation. (p.4>
Katz, Blumler and Gurvitch ( 1974)
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( ) the social and psychological origins of
(2) needs which generate
( ) expectations of

(4) mass media or other sources, which
lead to ‘

(5) differential -patterns. of media exposme'
(or engagement in other activit'ies),
resulting in

(6) need gratifications and

(7) other comsequences, perhaps mostly unin-

tended ones. (p. 510)
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TABLE 1

VISUALIZED PARADIGM FOR USES AND GRATIFICATIONS RESEARCH

3. Society including media structure <
¢ 4/ \b
N 4. Perceived 7. Media P
I problems v behavior v
Basic ! T i
9.
> 6. Motives ! gratil or <
Needs non—gratif .
5. Perceived 3 8. Other
4 ‘ R 1
solutions ) behavior
|
N 2. Individual cllaragleristics including psychological <«
set—up, social position, and life history.




TABLE 2

PARADIGM OUTLINE OF USES AND -GRATIFICATIONS RESEARCH

1. Certain basic human“{needs‘ of lower and higher order

Under interaction with -

2. Differential combinations of intra-—and extra—individual

characteristics

3. The structure of the surrounding society, including

media structure

and also with -

result in

4. Differential combinations of individual problems, being

more or less strongly felt,

5. Perceived solutions to these. problems ;

as well as i
the conbination of problems -and solutions

constituting

6. Differential motives for attempts at gratificaytion—

seeking or problem—solving behavior

7. Differential patteitns of actual media consumption

8. Differential patterns of other behavior,

9. Differential patterns of gratificaﬁons or non—gratifica-

~tions

' r&sulting in
and

both behavior catégories giving:

and "possibly affi gcting

10. The .individual’s combination of intra—and extra—indi-

vidual characteristics

as well as, ultimately. :

11. The media structure and other social, political, culture

and economic structures in society.

o4 o)
WYY]] Uses and Gratifications il
NMIFAFITHNNTLUAY

2 Lo Aa

Nq#g) Uses and Gratification . MUY
) X o1& Ad A °
GILARDY UUILUUNGE L ANIZAINNAZU)

[y 2 ‘a A

Wl lumIAn I NOANT INMITFEMITNIINT
A A g 2 S A e
Was alwanlandizmrunanuaing
aglslumangramangInmieia:
' A A
41781IMIN L UTAEITNINYUUUAUBIAIN
[ % ) 24 2 A ] 2 A
aasmslnmlanselunuesneala uazan

{A N t -y
Yo anl i unNAN Ew LA NEITNNNITNES
P-3% (73
nwTauanngizesls

Mﬁ;immﬁé"l{fmﬁaiﬁmsMq(?}n'nu
mﬁéaﬂﬁ‘nNﬂmﬁadmnmu uagulng
uadlaiaaelalFar sl adaulsmeanudsay
Lasseui eI namniuanaulfaswaula
m"’;LLﬂ'a‘ﬁLﬂumLﬁﬂuQﬁm"a (Demographics)
999133 WUNINNI1

1

e A . @A ' ar g
maa;ﬂnmﬁuhnmgmmﬂau LY
t ’ =3 sBa A 1
Schram (1969) WY1 MIFANWWBNTNGAD
' i A A e
AruawladIETMIEes 91T TRle
As A &y A A A ‘.', P8 &
=N ANT WAL BAUNMTANEIALNIUS BU
a 2 A A 2 " v .
ABRIAUIMIANS1E INAT luanasedly



a A - ¥
rwla . ajurmadssgnienils A

R 1 r-9 1 1] ar I 27 A
aunlaamnasmayaslduanaiiny  wags
A ) 2 A =% A A da
MIANHIAURY  MITUFIULATY  WDITHI
ﬂ11%831%0115&"@%%ﬁ’mgﬁwmwmulmi’nm‘s
A 2, @ )
Mg AU 1T ‘
Mc Nelly Way Fonseca (1964) Wi
191& Add A2 Aa ¢ PYRF-Y [
g mamsmuum@lwuwnaimmﬂmmg
2, 1 P} (77 ] e
mmmﬂ.?ﬂﬂma1'5msmaavlﬂﬂmwmslmmq
w ¢d v @ A Aq eyge
wasnsnAundszrirunalniusenlely
° (Y3 [y s a =3 B g )
dmulnanuuung lunsdanusiasan M
2 1 LYY
Nelly W82 Fonseca ﬂﬂiﬂ’lﬂ@?\mﬂﬂﬂ‘l&’lﬂ\lm-
37788 Costa Rigan WUIFIULAATHTN
(=% ] . 1 F=% o
luananemraularnasnienisiiessaiun
A P2 o A 1 ot o2
A1 TIRTINUN Schram LABARILII10 1A
a -} [ = A
ansAnegaIgIusmadssgnalivag
1 1§ A
AEMTHULIUNITITAITIN DL B
Beeker LLRY Preston(l‘?é?) Wll?'m'li
2 A : =3 @ - w § e 7
L D8I NIRTUN AN NN T NUATNTINNI
-3 [] -1 74 o %
MDY NANAD ﬁauhnammmamsmaa
- t =% r-3% 1]
#IBLAT AL UAINT NN TN DI EW L9277
: A Foornly i t
mim:maa%amwam‘lwmmm LATUANIIN
k4 PV Y= =3 v A i
UULRINNNAINA TN UTIVUMTWRIINE
A ' as e @l ead A Py
GRS kRG] WUUNNINIANEIGS 3
a A @ eda '
FIBLNVLATHINGG UINTUANAAFANIIENT
P-% 1
MINTLBIBEL TN
-3 &
Peled uay Katz (1974) dnwinsly

gomsurnrnlusznivaarwludgsnaniy

<

- a Dé‘ﬂ
lunlrsadrsuiaru

o + ' P ¢ + ¥

U oaam WUITIUTIIVDIINGIMITHALT U U
ol 2 @ A :

szl gadsnmsueInumIn - tnawed

2 vy & Aa & x5 .
‘Vﬂ"ﬂaﬁa ﬂ'J"lNH]'I‘Liﬂﬂ\i‘ﬂLﬂﬂ?Ju uﬂgﬂﬂﬂlsﬂaﬂﬁ'

. . K- 1
ANMUATERUNGNLA ARBAIULUNRATITINTSUMR

o Aa 1 ] 4 a
~anmansealaniey uasluanziduu g

a A& A A4 A : 2 A
Aadandszyrunu mIAnsagireulranm
TR . ) &
da  usslunidirunnngiimsasas
s:m'Nqﬂﬂaqn’l.%’mn‘lumsmﬂa@mmﬂmm
= Aa % ] ﬂ‘{d a

\TEANATU LU AU DA §IUE NILATHEND
3 Y y - - oA a € A a
aunszwinuazlyaulandigenunniaing

a = [~ ] o
LRElUTUSNIRIE § AUNL NITANENLUUAT
WlsnEIRNMTUAAINABINTVBIUTTY U
AN anlau1I 613

=) L7 Y A
NN BILRENITLYITT YluAINTTUNIINITN B

‘Mc Combs U8 Maullins (1973) dnmnnu

v o ¢ ' A o
CHUNUTTEWINNITANKA m*slmaﬁﬁma‘nu

A 1 =
LHTAINEUTINMINITABINBT NI MITANY]
F-% as v & ar D/A "v
UANNANN LT 1ALaTINUMT M HD @1 NI

o A i : A ” @ g e -
LAzl A EITNIRTUN AN FNNUTAUAIN
A 1 A ¥ oa
aulamemTiNegd  UAMIIANYINL Y AT
ar ar &g ar -3 PR ¥)
dawurnuanuaulanumIiialasneay
1 1) [ a LY o 6 o
MUY AANIAD MIANHWANNEUNUTALANT
2 A PP 3
| HBETNIRT UL AL NTIZMT U EAFITUIRYU
=] 19724 2 A o . 9
mnw‘lw%mmsﬂnm@a amlananaula
1 A ’ s N » W ¢
PIHITMINANUNM BABNNFUNUT Lae
] F=3 o . Py
G793 NMIANHIAUAINEU LANWMTNDI
IR o d £ 1A 24
Tolaimunwladesmaasuuulay g

=3 @l o v o ¢ e X
SLIUULLULHUDN L HOIANTUNUTAIY -



a -
NI NI~

A Ea’é.] v & . A 2 =]
MIANEIUT DAL AU LU TBSNMTANE BUU
e o or 1&g Iy e @
FAMRUANITITED 1IN 8% wan tu e
v e A & X v & 1
FIMAUAANNERL I UNITINDY Fou LALAUI
a i 74 Qs - - A i
AWUTNINUTINYN  URTIAIVENDU | WAL
&G A A A '
LUUFINLTIAIT ANBILWOALNT LY TS T U
= 1 A [ A s
NEULITNMTMTNDIUY  AINADINITVR

r-%

I wannesls
=}

Bishop (1973) wenenuazdnuInm
a v ¢ 1 =3 9
FNNUTIT WA ARIAIMTNEs a1l
A =] a &
aamﬁmawummmmuﬂ‘szmﬁﬂ“lmalwmm
YR | dAa A o a t
unAnEINANT, 113 I@amaﬁug@mmmm
@ a A v o € 2 A
Luuﬂ‘s:mﬁﬂ"tmummanwuﬁnvmmgma

A 2 e A o
MIIrsIR MU MIAWTITIAINUEN

1 Xe A @ o & w oA
waluun Azl AN EN WL T AU LT daenT

L <] a b=
PIRTUAW AN LWU T a8 Bishop

v 4
~> ailydedisulasu

v w d, ‘
—ANNANNUT AN TS

) o o d [
e = AV TURUT OO

& 0 A U
TAaseInan -
““attitudinal support for/a Governmental system
that extends rights and participation priviledges

to the widest possible numble “of citizens”’
~ (p. 60)
a 8L R 7
TUNATIVUAITU AN IAUNULBINT -
4 o X A A o
AN NIMBURUINIT AANTLADITULY
A A ta =) o A 3
L3I TNBI LTI UL VU BRTBINNAW
v o € o P )
ENANNANNBTALMI LT HDFNTHINYU UBN
¥  w we o @ A a - A
IMUULAT Bishop silafaaudniiunziieu
~ o 4 . LY -] @ o oA
wa st nanar I iuaInInua s b 88
k]
: (] a @
ATunaruiazastulszrsdlies ays
' A A
\MRIuUAE B, MIANNY, 91TW, NTIYA
A A YRy ! ‘ v v ¢
AELTDINMILABINUKAU URLINUAWENNUT
A ] ad ' o . € N '
T AU TN TAIA SRS T3WI

Audsang 9 A3

v & .}
AIIBTIBDINITIHD
Y

o 4
s nign

={ L
NYIUYU Ry \
'l

e

) ] T
> o undsedisd g

pistagasiningy



L} Y3 o :4' a A v o .o
aansunInLanaluunwai s g A
an ¥ 2; 8 o ) =S r=Y L%
gaansdu  waaslwinud NILLUDN WA
A =3 a o o € W
(a1, nsdinu, 21N HANNANHRT AU

o A P @] a
aNIIIRIMTEe),  Ansdudszeinylas
erdl Py ™
LRTMILTADFTNINTY Lo I WU L AEN

o A A @A ¥ o ¢ @
AN LTBIMINTUDIANAIIN FNWUT AUNTT

ﬁﬁlﬁ‘

@) a
lr gagsNInruuazamtudsz s ylas

@ ar Qs

) A 4 £
ﬂ'l?'l"ﬁﬁaﬂ']'ﬁN'ﬂﬂ”ﬁuNﬂTmtﬁﬂ’é‘Haﬁﬂﬂﬂﬁiuz
] 2 = a
2IEITMINDIVDIUTL I T U U RSN AN H -
LY 4 1 y ar [-Y7-- (<] Ay
NHRo %‘Yﬂx’iil?ﬂﬂﬂﬂ?1N3ﬂﬂLUMﬂ'§$‘ﬁTﬁUVL@]EI

lumjuszauaie

F= Y 'Y a 4 Y Y
AT1IU ABINUANA AT TNINEIVBINY
ANHULNNFIANUAZIAINGLIIAINLALITD
ar oA
NUMTITEDR159987 % Berelson (1959) Lagl
[ 1 A22A a A A A
namaﬂ’nwnrmgjﬁmwgﬂ‘;mammmmmw
K yeo m A 8 1
wazdulIgwamamaiasasinyaulatm
[] @ a
AU ILLUNLES Katz W8 Foulkes
4 @ s e A o H o~
(1962) NEUUTLUANNANEUIALINUY Lan
81
alienation may mean the feeling of power-

lessness and meaninglessness, or the feeling

of ideolegical ~or social isolation,... which
produces the dcsires to escape..., and the
media may be both sought and used not
only to compensate for aboriive or ineffec-
tive social relations but also to maintain

extant and presumally effective ones” (p.

382)
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(a) As status discrepancies increase, psycho
logical stress increases ; (b) as siress incre-
ases, reaction against the social order incre
ases, (c) as reaction against the social ordet

increases, support for liberal parties increases

(p2)
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tiient, The four types of information would
help an individual achieve coquitive adap.
tation, affective adaptation, behavioral adapt-

tion and defensive adaptation (p. 208)
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