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Abstract

This paper studies factors that influence the pearl milk tea business in Thailand.
The study found that the pearl milk tea business is a popular business in the changing
and transformation of the economy. Covering a wide range of demographics, it is popular
for all genders. With its growing popularity, the tea has rapidly evolved to be more of a
healthy drink for health-conscious consumers. The beverage market value predicted to
be more than 2 billion baht per year. On average, the business has attracted 2 new
entrepreneurs per month. To be successful, market and consumers demand, competitive
product pricing, materials, packaging, and good location are the core elements for sales
strategy as well as target market segmentation. All these would play an important role

on consumers’ buying decision.
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