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Abstract

Many people today see a way to make money by using social media or social
network for their product marketing. Because is well aware that it is a channel for advertising
and selling products. Which is free of charge or not very expensive when compares to other
forms of marketing and still having good performance and seeing results in a short amount of
time. There are many types of social media, each type has different advantages and
disadvantages. However, such business model is call “Social Business” sometime referred to
as “Social Network Marketing”, will become more and more important since now and in the
future, more and more people are using smartphones and the internet.

One profession that has come up with the use of the internet. That is “ Youtuber”
means who create content, make video clips and then publish them on www.youtube.com
for people around the world to watch and able to generate a lot of income for this
professional. Many people may not yet understand what it is and how it can generate income
for these professional. This article will explain the factors that contribute to the value of your
YouTube career. Which is not just received in money only but also to get smile, the audience
is happy and fun. Able to think, learn from what has been disseminated, apply what can be

adapted or extended in life.
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